. a voyage in data discover
<odesi> [EmiAia i ,
un voyage a la decouverte des donnees

Navigation

In this tutorial you will:

¢ |earn how to navigate the site
learn how to use the basic features of
<odesi>

Notice that on the left hand side of the <odesi>
home page there is a list of topics. These topics
represent the data categories available.

|Ent5r your gearch here |

Agriculture
Businessz and Financial
Census of Population
| Communications and Information
H Consumer Surveys
Zrime and Justice
Demographics and Fopulation
Education
Government Finances and Economic Indicators
Elections and Politics
Health
t| Labour and Employment
tl Matural Resources and Environment
Fublic Opinion Folls
Social Surveys
Trade
Travel

Viewing surveys in a Data Cateqory

To view surveys within a particular data category:
1) Click on the + icon beside the category. This will
expand the list.
e For this demonstration we will look at the

(TIP:

The instructions

Try to follow these

progress through

\the tutorial.

that follow provide a
step by step look at
navigating <odesi>.

instructions in your
own browser as you

~

J

Communications and Information category.
e Click on the + icon beside this category to expand

It.
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¢ Notice that the surveys are grouped within the
data category by country, title and year of
publication.

Agriculture

Bus=inezz and Financial

Census of Population

Communications and Information

CANADA
Canadian Internet Use Survey
Canadian Internet Use Survey, 2005

Household Internet Use Survey
Mational Electronic Media Use Survey
Mational Survey of Information Technology
Cccupations
Residential Telephone Service Survey

2) Now we have a list of surveys that are available within
this category.
e For this demonstration we will look at the
Canadian Internet Use Survey.

e Click on the + icon beside this category to expand
it.

¢ Now we have the Canadian Internet Use Survey,
2005. Click on this survey title.

Agriculture
Businezs and Financial
Census of Population
Communications and Infarmation
CANADA
Canadian Internet Use Survey
Canadian Internet Use Survey, 2005
Metadata
ariable Description
Household Internet Use Survey
Mational Electronic Media Use Survey
Mational Survey of Information Technology
Cccupations
t| Residential Telephone Eer"-.'in:e Survey

3) When you open a survey, the abstract of the survey will
appear in the main part of the window.
e Click on the grid to the left of the survey title.
¢ Notice under the survey title, two options are
available: Metadata and Variable Description.
e Let's look at Metadata first.
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Agriculture
Busines= and Financial
Zensus of Population
Communications and Information
CAMADA
Canadian Internet Uze Survey
Canadian Internet Use Survey, 2005
Metadata
Study Description
Data Filez De=cription
Other Documentation
Wariable Description
Household Internet Use Survey
Mational Electranic Media Use Survey
Mational Survey of Information Technology
Occupations
Rezidential Telephone Service Survey

Viewing metadata

Metadata includes information such as the Abstract, author,
publisher, and keywords and provide links to any additional

electronic documentation associated with the [ \
survey. TIP:
: . . You should
1) Click on the + icon beside Metadata to familiarize yourself
expand this list. with the information
» Notice that there are 3 options: Study avatlable within
Description, Data Files Description and categories.

Other Documentation
e We will go through each of these.
2) Click on the + icon beside Study Description
e The Study Description contains \ )
information such as the bibliographic citation,
study scope, methodology and processing and
data access.
e You can browse each link by clicking on the title.

It could make future
searches easier.
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[# Agriculture
[#] Business and Financial
Census of Population "
Communications and Information Full Title
CANADA Canadian Internet Use Survey, 2005
Canadian Internet Use Survey
Canadian Internet Use Survey, 2005
Metadata Alternative Title
Study Description CIUS 2005
* Bibliographic Citation
* Study Scope
* Methodology And Processing Parallel Title
e Enquéte canadienne sur ['utilisation d'nternet, 2005
t| Data Files Description
Other Documentation
t| Variable Description Identification Number

Dataset: Canadian Internet Use Survey, 2005

3) Click on the + icon beside Data Files Description
e The Data Files Description includes the file name,
variable and case counts and file type.

| Agriculture
tl Business and Financial
il Census of Population .
Communications and Information File Name
CANADA BAcius2005 NSDstat
Canadian Internet Use Survey
Canadian Internet Use Survey, 2005
Metadata Overall Case Count
t| Study Description AEE
Data Files Description SIS
* BAcius2005
i Other Documentation Overall Variable Count
Variable Description 174
Household Internet Use Survey
tl Mational Electronic Media Use Survey
MNational Survey of Information Technology Type of File
Cccupations E
Residential Telephone Service Survey MSDstat 200501

4) Click on the + icon beside Other Documentation

e This section provides links to any electronic
documentation associated with the survey. This
can include the codebook, user guide,
guestionnaire etc.

Dataset: Canadian Internet Use Survey, 2005

i Agriculture

T ] Dataset: Canadian Internet Use Survey, 2005
Census of Population

Communications and Informaticn Codebook - PDF
CANADA User's guide - POF

Canadian Internet Use Survey Q k - PDE
Canadian Internet Use Survey, 2005 Uuestionnaire - FUF

Metadata Variability Tables - PDF
t] Study Description
] Data Files Description SAS Program - SAS
Other Documentation SPSS Program - SPSS
? Ss:fEDDLILiCd;EFjDPFDF Labour Force Survey Questionnaire - PDE
- Quest-iognnaire - PDF Appendix A - Labour Force Survey Sample Design - 1995+ - PDF

* Wariability Tables - PDF
* SAS Program - SAS
* S5P55 Program - SPS5

Meote: Im many cases, it is advisable to weight analysiz results before rep
z LabDL!r FDrF:E Survey consideration, please always consult the weighting procedures of the stuc
Q_UEStIEIITII'IEIII’E - FDF select the Weight icon €% 2nd choosze the wizight varizble to be used. All
* Appendix A - Labou_r Force collectors and the data producers bear no responsibility for the analysis =
Survey Sample Design - 1995+
= PEE

[E: \.-_'ar’.iE.lb|E Description
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Viewing variables

The Variable Description section contains all the variables
that were used in the survey. These variables are often
grouped by category.

1) Click on the + icon beside Variable Description to
expand this list.
¢ Notice, there are several categories of variables,
such as Demographic, Ever Users, Past Use,
Location of Use etc.

Communications and Information
CANADA
Canadian Internet Use Survey
Canadian Internet Use Survey, 2005

Metadata

Variable Deszcription

t| Introduction
Demographic WYariables
Ewver Uzers

t Past Use
Location of Use
Individual Use
Specific Use
Government On-Line

| Medical Health Use
Educational Use
Social Cohesion

t| Electronic Commerce
Man Use from Home
Frivacy and Security
Derived Income VYariables
Weight Variable

2) Let’'s look at the demographic variables used in this
survey. Click on the + icon beside Demographic
Variables to open this list.

e Here we have a list of all the variables in this
category.
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Communications and Information
CANADA
Canadian Internet Use Survey
Canadian Internet Use Survey, 2005
I Metadata
Variable Description

Introduction

Demoegraphic Variables

* Age of respondent in 5 year
groups

P Sex of respondent.

* Marital status of respondent

P Respondent highest level of
educaticn

¥ Respondent is a student

* Labour force status of
respondent

» Class of worker, main job

* Full-time or part-time work

* Type of household

* Number persons in household

* Household connected to
Internet

* Hhold highest level of education

P Student in household

t Ewer Users

3) Click on the variable Age of respondent in 5 year
groups.
¢ Clicking on a variable name opens the frequency
data available for that variable.
¢ Notice the information that is available:
o Variable name
o Values
o Categories
o Weighted and unweighted frequencies
o Freguency percentages
o Summary Statistics

i Agriculture .
Eﬁsiness el Dataset: Canadian Internet Use Survey, 2005
Census of Population
Communicaticns and Information
CAMNADA
Canadian Internet Use Survey .
Canadian Internet Use Survey, 2005 Values Categories N NW
Metadata 1 18 to 24 2455 3038911 12.3%

Variable Description

Variable GCAGEGRS : Age of respondent in 5 year groups

i aaian 2 25t0 M4 i?m 4322343 17.5% .
Demoaraphic Variables 3 35 to 44 5946 4966083 20.1%
Age of respandent in 5 year 4 45to 54 6027 4853850 19.8%
groups A fas =3 i §
G 5 55to 64 4943 33%9555 1-1.3%.
» Marital status of respondent 6 B years of age or older 6394 3958444 16.0%
2 Respondent highest level of M = Frequencies based on unweighted dats; NW = Fregue E sight=d dats

education
¥ Reszpondent is a student

Summary Statistics
* Labour force status of vy

respondent Valid cases 30466
» Class of worker, main job Missing cases 0
* Full-time or part-time work L
* Type of household Minimum 1.0
* Number persons in househald Maximum 5.0
* Household connected to

i This variable is numeric

* Hhold highest level of education
* Student in household



. a voyage in data discover
<odesi> [EmiAia i ,
un voyage a la decouverte des donnees

4) Let’s look at another variable. Click on the variable
Respondent highest level of education.

e Look at the frequency distribution for this variable.

i Agriculture =
: Eﬁsiness R el Dataset: Canadian Internet Use Survey, 2005
| Census of Population

Communications and Information

S Variable G_CEDUC : Respondent highest level of education
Canadian Internst Use Survey .
Canadian Internet Use Survey, 2005 Values Categories N HW
[ Metadata . | Secondary school or less 12819 9571488 38.8%
"'.ra;:.latEloedE:tisocl.rlmtmn 2 Community college. some post-secondary or University certifi 12570 9997839 40.5%
Demographic Variables 3 University Diploma 5077 5129970 20.8%
A BN EED E Ee N = Frequencies based on unweighted data; NW = Frequencies based on weighted data
groups

» Sex of respondent.

¥ Marital status of respondent Summary Statistics

» Rezpondent highest level of Valid cases 30466
education Missi

¥ Reszpondent is a student vaS.Slng GRS 0

* Labour force status of Minimum 1.0
respondent o Maximum 3.0

* Class of worker, main job : g : 5

* Full-time or part-time work This variable is numeric
R R R

Try it!

Practice navigating through <odesi>. Open another survey.
e Open the Metadata

Open the Variable Description

Find the bibliographic citation

Find the file name

Find the codebook

Open a variable to view its frequency distribution
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